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environment e 1.3.4Sources | e 1.4.4Business economy and |e 2.1.4 Ethics, decisions
of business plans business the
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Aims/Assessment

Students must: (% of overall GCSE in brackets)

Objectives AO1: Demonstrate knowledge and understanding of business concepts and issues (35%)
AO2: Apply knowledge and understanding of business concepts and issues to a variety of contexts (35%)
AO3: Analyse and evaluate business information and issues to demonstrate understanding of business activity, make
judgements and draw conclusions (30%)
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Cross curricular
opportunities

Content from the specification as follows:

Numeracy/Maths, especially in the financial topics (e.g. 1.3)

English Language in the composition of extended responses to meet assessment criteria
Psychology in understanding the different motivation theories

Government and Politics to be clear the impact of Government taxation, subsidies, tariffs etc.
Media Studies to appreciate the impact of marketing strategies

Citizenship and Geography in 1.5

Social, Moral, Throughout the study of Business, students are encouraged to balance their arguments with moral dilemmas that
Spiritual, conflicting stakeholders might have. This includes an exploration of the different objectives of various stakeholders.
Cultural Students explore the impact on society and to an extent on culture of global business operations as part of their course.
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*Students learnt 1.1 during the last half-term of year 9. We therefore pick up with 1.2.
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